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WHY USE MULTIMEDIA?

407% of people will respond better to visual
information than plain text. (Source: Zabisco)
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6//// Check out the #Steelworkers first Throwback Thursday! Share your

throwbacks by posting them to your networks and using the hashtag
#USWTBT OR you can email them to newmedia@usw.org.

About the Picture: District 33 coordinated local unions primarily in the iron
region of Minnesota and upper peninsula Michigan from 1942 to 1985. A
big shout out to Penn State’s for their great work archiving our

#Steelworker history!
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Over 60 hours of videos are uploaded each
minute on You lube.com. (Source: Youlube)
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/00 YouTlube videos are shared on Twitter
every minute. (Source: You lube)
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Viewers spend |007% more time on pages with
videos on them. (Source: MarketingSherpa)
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i PRODUCTION PROCESS

Production can be broken down into four specific stages:

°re-Production
Production
Post-Production
Distribution
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i PRODUCTION PROCESS

Pre-Production: Pre-production is the planning stage of your
shoot, and occurs before the camera starts rolling.

* Concept Development
* Equipment

* |Location Scouting

* Script/Outline
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PRODUCTION PROCESS

Pre-Production: Pre-production is the planning stage of your
shoot, and occurs before the camera starts rolling.

e

NO IS your audience!
nat does your audience need or want to hear?
nat does the audience already know?

nat style of video would appeal to your audience!?



i PRODUCTION PROCESS

Production: During the production phase you will gather all of
your raw materials. Raw materials include raw video, photos

and audio.

his phase probably takes the most work and know-

how, especially If you are shooting everything from scratch.
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Before You Start:

Decide what gear you are going to bring,

Charge all your battenies.

Make sure your camera/devices have enough storage space.
Double check that you have everything you need!



i PRODUCTION PROCESS

Camera Operation Do’s:

* When shooting outdoors, keep the sun behind you.

* Use a tripod or other image stabilization device. (For
handheld stability, imagine that your camcorder is a very full cup of hot
coiiEE)

* (et as close to the subject as possible.
g oot o edit.
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Camera Operation Don’ts:

* Headhunting-placing every subject in the center of your frame.
* Firehosing-panning all over the scene.

* Upstanding-shooting everything from standing eye-level.

* Snapshooting-taping only two or three seconds per shot.

* Backlighting-too much light falling on the background instead
of on the subject.
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Production: Post-production is the phase where you take all
your raw materials and assemble them into a finished video.
Mostly, post-production means video editing.
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i PRODUCTION PROCESS

Vake DVD's

Post your video to You lube and/or Vimeo
-mbed the video on your website

Share 1t on Facebook




You T ube.com/steelworkers

Facebook.com/steelworkers

Twitter.com/steelworkers

flickr Flickr.com/unitedsteelworkers

WWW.USW.OI'@




