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#WTF is a Hashtag?!

Delve deep into Twitter and  
discover the ever-changing world of hashtags! 

 



Today’s Workshop 

•  A deeper look at Twitter 
•  What is a #hashtag and how they work  
•  Hashtags on Facebook and Instagram 
•  Hashtag field trip! 

 



Twitter 

An online social networking service that enables its 
users to send and read text-based posts of up to 140 
characters, known as "tweets." 

 



Twitter Statistics 

•  170 billion Tweets 
sent

•  200 million active 
monthly users

•  80% of users 
access their 
accounts from a 
mobile device



Creating a Twitter Account 
•  Visit twitter.com.
•  Enter your full name and 

email.
•  Click “Sign Up.”
•  On the following screen, 

choose your username/
handle (@steelworkers) and 
complete the sign-up 
process.



Creating a Twitter Account 
twitter.com/steelworkers

•  Brand yourself with a 
header and profile photo.

•  Link your Twitter account 
to your other networks and 
websites.

•  Provide a brief description 
for your followers.



Your Twitter Dashboard 



Twitter Lists 



1.  A call to action, message or info. (Limit to 
125-130 characters to allow for easy 
retweeting.) 

2.  1-3 hashtags to join relevant conversations. 
3.  Mention or give a shout out to an influential 

person to help spread your message. 

 

 

Anatomy of a Tweet 





The act of forwarding another user's Tweet to all 
of your followers. 

 

 

What is a Retweet? 





What is a Hashtag? 



•  Makes your post easier to find 
•  Helps you join an online conversation 
•  Promotes your campaign or message to new 

audiences 
 

Why Do We Use #Hashtags? 



Twitter Hashtags 



Good Tweets: 
 
Great article on Rapid Response 
Conference: 
www.website.com/article 
 
 
 
She loves helping members 
explore New Media 
 
The TPP is a secret deal! 

Let’s Tweet About It 

Better Tweets: 
 
You have to see the political 
momentum @steelworkers Rapid 
Response Conference: 
http://bit.ly/z9e1ju 
  
 
@ConnieMabin loves helping 
#usw members explore New 
Media! #USPA50 
 
.@JustinTrudeau promised 
#realchange - then why is Harper's 
secret deal being pushed through? 
#PMJTinDC #cdnpoli #StopTPP 



Why are posts shared 
1.  It has an image. 
2.  It is relevant, timely. 
3.  Unique perspective or information. 
4.  People can relate to the experience. 
5.  Users identify with the account. 
6.  People saw it on a hashtag or you were RT by 

someone big. 
7.  It was posted when many people were on Twitter. 
8.  Often because it is funny. 



Venture outdoors or around the conference Tweet 
using #USPA50!  We will regroup to review. 
 
 
 

Twitter Field Trip! 



 

Facebook:  facebook.com/steelworkers
Twitter:  twitter.com/steelworkers
YouTube:  youtube.com/steelworkers
Pinterest:  pinterest.com/steelworkers
Flickr:  flickr.com/unitedsteelworkers
Instagram:  @steelworkers
Online: usw.org/socialmedia



Connect with the USW 



 

Facebook: facebook.com/uswmetallos"
  facebook.com/metallosCA 

Twitter:  twitter.com/SteelworkersCA"
  twitter.com/MetallosCA

YouTube: youtube.com/uswmetallos
Flickr:  flickr.com/usw-metallos
Instagram: @uswmetallos



Connect with the USW (Canada) 



For additional information and assistance, email 
NewMedia@usw.org or NewMedia@usw.ca. 
 

Have Questions? 


